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PART-A
Answer All the questions.
	Q.No
	Questions
	Marks
	CO
	BTL



	1  a
	List the types of appeals used in advertising
	2
	1
	I


	b
	Outline the concept copy testing and automated copy testing?
	2
	3
	II

	c
	What are the major factors responsible for the growth of organized retailing in India
	2
	4
	I


	d
	Define the term e-retailing
	2
	4
	I

	e
	What do you mean by Ethical code for business organization?


	2
	5
	I



PART-B
Answer Any Five questions.

	Q.No.
	
	                                               Questions
	Marks
	CO
	BTL



	2

	a
	What is Advertising? Explain its features.
	10
	1
	II

	3
	a
	Identify the major media vehicle evaluation criterions.
	10
	2
	III

	4
	a
	“There are plenty of retail stores in every neighborhood nowadays and to bring the customer back to your retail store has been a big challenge” Recommend few tips to manage organized retail and achieve the success.
	10
	3
	V

	5
	a
	Identify the main reasons for increase in the importance of rural marketing in Indian context.
	10
	4
	III

	6
	a
	Define the term Retail CRM? Compile the answer to show, how does CRM Work in the Retail Sector?


	10
	4
	VI

	7
	a
	What is ad copy? Identify and list some techniques that ad copywriters use
	10
	4
	II

	8
	a
	Discover the recent trends retailing in India 
	10
	5
	IV

	9
	a
	What is Retail Pricing? Relate how retail prices are affected by internal and external factors.
	10
	5
	I
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